
POST-EVENT  REPORT



• Total number of exhibiting companies: 546

• Gross Exhibition Area / Net Exhibition Area (sq.mt.): 18,564 / 40,800

• Total number of unique visitors (Days 1/2/3): 24,533 (10109 + 12021 + 2403)

• Total number of footfalls (Days 1/2/3): 29,761 (10109 + 14634 + 5018)

• Number of countries with visitor representation: 73





2010 2012 2014 2016 2018 2022 2024

Exhibitors 183 286 328 381 487 304 546

Unique Visitors 9699 10747 11918 13859 16216 21298 24533

Visitor Footfalls N.A. 16508 19086 21377 25866 27473 29761

Overseas Visitors 1001 1294 1445 1411 2312 2343 3011
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Note: The lower number of exhibitors for 2022 and exhibit space was on

account of the forced change in venue, and the space limitations therein.



EXHIBITOR DATA
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Note: The lower number of direct overseas exhibitors for 2024 is on

account of the absence of direct Chinese exhibitors due to visa issues



VISITOR DATA
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